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1. Introduction

When it comes to business and peaaw conflict respectively diverseresearch
has been conducted. Some of it, such as Hube
impact of conflict orbusiness and the impact of actions taken by business onrthe co
flict. Furthermore, war ecmmies are elaborated. Other research in the field of peace,
conflict and business concentrates on the role of Transnational Corporations (TNCs),

Multinational Corpaeations (MNCs) and the economic mactevel as can be seen in

Br ay' satond @ompanies and PeSton f | i ct Reconstructiono,
and Lild#wts omBdaror porations in Conflict Prc
Sector ActorsinZzore of Conflicto.

S fiBad Gu

Good Guys, or Something in Between?0 which

There is also research on business in violent conflicthas Feil e t a l

zones of violent conflict itshaltadgigicnourbemitd dyc
is only limited knowledge about how companies behave in zones of violent conflict and

their potentially positive re&l oFeilletal. 3). he paper finds ti-hat #A[ c] c
bute to governance in zones of violent conflict [arat]tfilhese governance contub

tions are at least partly the result of the growing trend towards Corporate Secial R

s p o n s i ibid. B2)and; therefore, link businesses in el conflicts and the e

cept ofCorporate Social &ponsibility (CSR)

However,in most research on business and pélaeeole of CSRs only a subordinated

one. Some researets emphasizéhe model function of business which can be achieved

by implementing CSRtrategies and, thus, counter bad practices such as corruption.

This s hows, how business should i mpl ement CSR
ception of business as ders of, or collaborators in, some of the issues which underpin

the conflicto (Killickstertatadgi €s) .auldea sou chgeers tr
lines for MNCs to develop conflit ensi t i ve paoetnancandeBsown 7)nK a n a g

most cases, CSR is only mentioned maatly and no thoroughly deepenedhough

Also, CSRstrategies and the role of businese mostly mentioned in context of e

flict but, as criticized in a paper by CDA,
[busineses] role inpeaceb ui | di ngo ( CDA 2) seapeacbuldng nesses s

'!Some texts do us &t itdhrealt ecdorsp drmautlitond ( MNC) , 0transna
Omul tinational enterprise6 (MNE) interchanmgeably, wh i
tionary.com offers the definition bafmanagedfroliaé nt er pr i s e
MNC, whereas a TNC is to b

(

(home) countryo for e unde|
operates in more than one country at a timebo Busine
shall apply.
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to be outside of their area of concern. Not only do business representatiNggheir

proactivé role in peacéuilding, but theyalsoar gue that CSR is fAdisti
from peacebuilding in that CSR is related to their core operatiars peaceouilding is

not 0 J).Q\B A resolution for changing this attitude, the Cpaper suggests to

start promoting fAcompuinlydiimg odnwd meanf liinc tp eraec
the local level, since that is where canggs are most comfortabend have the most

i mpact)o (i bid.

On the subject matter of business at local lewel their potential to contribute to peace

buil ding, some research has been coemducted a
building role of businesk large and small that are locally owned, run and staffed will

differ from those that answerfoor ei gn manage md. furtbermorkit | | i ck et
is criticized that nAdespite the evidence thes
and a strong interest in supporting peacebuilding initiatives, significantly less effort has

been directedowards analysing and faddting its rolethanfo t hat of). TNCso (i
Thus, the role of local business and their potential to contribute to-peddmg is
underresearched.

One rather extensive research on local business and its role regardiegvpézh

needs to be mentioned in this conteas been conducted by Banfield, Glindiiz and Ki

I i ck. I n ALocal Busi ness, Local Peaice: the F
vat e Sect or oegoties of patsibte tbusiness participation agéngd. For

one, local business can facilitate and participate in dialogue processes. Then, business

can st r e nefylttiansactiondbpeetance en di vi de dnfiedetmamuni t i es O
Local 113). Herethe role of Small and Mediwsized Enterprises (SME® explicitly

stressed as fidue to size and exposur e, S ME s
share common challengesid®unters between SME entrepreneurs offer fertile territory

for reaching across dividing lines and building relationships baseshared awerns

ard ways of t ac k]l 125).daciptatingbneasures such(as dalogue and

joint projects are exemplified.ddvever none of these are related to GBRctice.

2Throughoutthis paper the term Oproactived isrto be und:
nary.combébs definition and, t hus, meaning fA[a]l]ction a
waits for things to happen and theies to adjust (react) tothéem ( Busi ness Di cesi onary). T

havior that can be called proactive aims at idgimg and exploitation of opportunities by taking action
against potential problems and threats. This is contrasted to reactive behavior which only dealdwith pro
lemsand their solution after they have already occurred. Thusgctresbehavior means taking action
and having certain results in mind.
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While, theoretically, the role oibcal businessnd especiall sMEsas a pote-
tial venue for peacbuilding measures has beacknowledged, thisopic has not been
thoroughlyresearcheget. Also, no link betweethe concept of CSBnda moreproac-
tive and directrole of businessin peacebuilding, which goes beyondiaogue and
trade has been establishedSRstrategies have been predominantly mentioned i co
nection with TNCs or MNCs and the function of CSR was limited to amaldel furc-
tion of businessBusinesses should abolisbrruption and maltreatment of wiersin
order toserve as a good exampkiso, they shoulahot further the existing conflidby
their business practic€onsequently, the role of CSRactice in peacbuilding is a-
ther a marginal and limited on&his thesis thus,seeks to link theroactiveinvolve-
ment of local SMESn peacebuilding with theér respectiveimplementation ofCSR
Therefore it will address the question, whether businesses are able to contribute to
peae-building in the frame of CSR. éte the term fiabilityo of businessg is to be b-
derstood as their gener@elf-perceived)capabilityas well astheir willingness to act
accordingly.
As a case studyicosia, the capital of Cyprus was chogeépprus looks back on a de
adelong history of conflict, which has been hallmadkby violent outbursts and imte
communal fighting between Greek Cypriots and Turkish Cypriots. This ultimately lead
to a separation of the island and, in the course of this, Nicosia, the capital, was divided
as well. Due to this background marked by detflthe unresolved conflict is still a
major issue as the author of this thesis has experienced firsthand. In conversations esp
cially young Greek Cypriofshave mentioned that thend most of their friendaould
never cross over to the Turkish Cypriades Surprisingly, the attitude amongst older
people who did experience the violent outbursts themselves seemed more, @taxed
most of them reported to have already crossed over to the Turkish Cypriot side in order
to visit their old village or look atasne property they own therelowever, when ao-
ducting the survey for this thesis, selelder Greek Cypriotshopkeepers mentioned
they wished the border crossing was never opened and stated it should be closed again.
From this it can be concluded thaeth are still hostile sentiments prevailing in the
Greek Cypriot population. Aé conflict still plays a role in everyday lifend even

though the ongoing talks between therkish Cypriot conmunity leadeMehment Ali

3 Unfortunately no equivalent discussions could be lead with young Turkish Cypriots due to the existing
language barrierral the lack of contact with young Turkish Cypriots. Those older Turkish Cypriot
shopkeepers whom | was able to converse with (which were only a few due to the language learrier) fr
guently undertook trips to the Greek Cypriot side.
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Talat andthe Greek Cypriot presidememetris Christofias seem to be promising, as
they are quoted to have statbdtthey bear the hope of resolving the conflict within the
current year(cf. Tagesspieggl additionally thereis the need for peadauilding as a
political settlement will not @dress prevalent hostile sentimerikis entails thatove-

all, peacebuilding in Cypruss still an issueBesides the fact that there is still the need
for peacebuilding in Cyprus, there are mainly SMEs operatinthanOld Townon both
sides of the diide. Therefore, it seemeddequatdo choose Nicosia, Cypruss a case
studywhen researching the role of local SMEs in the péatleling process and linking
this to CSRpractice.

Before dealing with the chosen example in more detail, a wodefigition of
CSR to apply irthis thesis will be established. Furthermgatewill be elaborated which
businesses should implement CSR and for what reason businesses should hawe an inte
est to do so. Upon having established the concept of CSR, the questionaghyigef
concern for businesses will be examined. In this context, the role of local bssme
will be highlighted as thesdo have some advantages over big companies when it
comes to peaebuilding.
Prior to introducing the chosen example of SMEs iooNia, Cyprus, the concept of
peacebuilding will be elaborated. In this contexhe focus will be on a Social Psyeh
|l ogi cal t heory, namely the O6Contact Hypot hes
Psychobgy is the branch of humanities which, inalgtdeals with integroup relations
and in Grprusthe conflict exists between two ethnic groups, namely the Greek Cypriot
and the Tukish Cypriot communityand, therefore, poses an intgoup relation.
Upon having elaborated both, the concept of CSRthadconcept of peadauilding,
both will be linked in the subsequent part of the paper. The questions, whether the issue
of peacebuilding does qualify to be addressed by CSR and how fmalceng can be
realized in the frame of CSR will be answeredthiis context, Corporate Social Irati
tives (CSI) will be introduced as these offer one way for businesses to proactively e
gage in peacbuilding.
Thus far the paper will have established pdagéding to be a concern of business as it
poses a social coam in conflict and in postonflict societies. Therefe, it can be @
dressed by CSRtrategies. Furthermore, the special role of local business and, thus,
local SMEs in the process of pedmndglding will have been established as well.

Taking these congerations into account, they will lead to first theoretical assumptions

7



about the possibility of SMEs to proactively contribute to pdadkling in Nicosia,
Cyprus. In the following part of the thesis, these theoretical assumptions willabe ev
luated accating to theirrealizability on the grounds of data gatheradsitu.

Finally, conclusions will be drawn based upon thsults from the evaluation adfie
datagathered

2. Corporate Social Responsibility (CSR) Concept and Working Definition

Before refleang on business and their possible role in pdadkling in the frame
of Corporate Social Responsibility (CSR), the underlying concept itself is to ke elab
rated. When trying to elucidate the concept of CSR various defindi@enundn lite-
rature whit each stress fderent aspects.
Some definitions emphasize the voluntary nature of the concept as in the defjivition
en by Kotler and Lee whogardi [ c] or por at e soci al responsi bi
to improve community welleing through discretiong business practices and comtr
butions of corporate resourags (tle¢ and Lee 3)Here, emphasis lies on the discr
tion and voluntariness of business practices which should be directed at community
well-being.
Ot her definitions, usisndshse fomre Sadindle dResyp ook
state that CSR means that ifa corporation 6o
ethical, legal, coomercial and public expectations that society hasof bu s s 6 0 (quot ec
in: Zadek 18)In this defnition stres is not as much on the voluntary natimigerent to
the adaption of CSRtrategies bulbere the outperformance of the expectations directed
at a conpany is seen as the benchmakkother definition focuses on the aspect of a
countabi | it ygcial responsibitity mepns that & erpaation should be held
accountable for any of its actions that affect people, their communities, and their env
ronmento (Post, L a wGerdnoostatesaitnstagré®e upenrby 88 ) . A's
lars that it is very dffcult to agree on a single definition of CSR which is accepted
both,the academic anithe social world (cf. Gendrdn
Therefore, it seems rather impossible to find a single, valid definition thabecea

ferredto.



This dilemmaresulting from diverong conceptions oCSR roofts in the history
of the conceptin which there have been two polarized positions regarding a @srpor
t i ¢ mespaensibity and which targegroups it bears responsibility for.
One position is that of Milton Friedman who deesnsorporation to be morally neutral.
Friedman states that corporations only respond to outside stimuli such as consumer d
mands or rgulations set forth in law. Hencthe greatest service of business is @ pr
vide goods and services in a profitable mararet therefore, due to the free andhco
petitive market, provide the highest possible quality for the lowest possible price to the
consumer (cf. Gibson 203Jhis aspect,dcusing solely on profit, is referred to by the
term Ashar ehol ctalr72)praeoaldrésgonsility aRcormotation bears
is the one towards its shareholders. Here, responsibility is to be understood as Iprofitabi
ity and the maximization of profit respectively.
Another position regarding the same issue is taken by R. BdWwaeman who, ¢b
trary t o Frcemedkeddaewdrsnksghatacdmpdnies are to be understood as
means to ehance the welfare of all who do have stake in them. Freeman stresses that
one group of stakeholders, such as employees, investors or @eswannot beer
garded as more important than the other relevant groups. Thus, while it is necessary not
to neglect the interestf anvestorsi the maximization oprofit i the company should
also take into consideration the interests dt@mers, suppérs, communities in which
they operate and the environment (cf. Gi bso
stakehol ders play a cruci al role, tehis posit
hol der pastetdl.72y Theref¢rdRacording o Fr eemands vi ew, COt
bear more responsibilities than towards shareholders alone. Instead it is liable to all aff
liated stakeholderand, t hus, in Freemanbs vVvi ew, a corp

the mere maximization of profit.

One atempt to mediate the two opposing positions was undertaken by Gibson
who siggests to define a company as an essentially morakyng vehicle which, in
order to remain profitable, has to consider interests that go beyond mere profit
orientation. Hence, it lsato cover the interests of a wide range of stakeholders in order

to remain profitablgbecause these, in turn, might have the power to influence aacomp

nyés profitability. Anpanias araeithartfully conc&metd s on as s
*Acorporationis defire as A business entity that is designed to
(Hohorst 43).
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about values anuhterests of their consumeas suchnor about those prevailing the

communities they operate in, but they dketéghose valueand interests into consider

tion in order to retain their own profitability (cf. Gibson 204).

This suggested compromise bete n Fr i edmanés and Freemands p
responsibility is not accepted by critics who state that a company cannot be oalled s

cially responsible if its behavior is prudential and-getérested. In order for CSR to be
genuine, a company haséome an it 6. Thus, companies shoul d
social responsibility as a strategic investment into their core business strategy, their
management instruments and t heéreenPapgder ati onso
and, therefore, act ithhe wider social interest.

While this disparity about implementing C&Rt r at egi es out o f a cor |
interest vesus the view that CSR needs to be genuine should be kept in mind, Gibson

deems this differd i at i on negl i gi bl eelyasdfinteresedynom ¢ omp an
altruistic behavior can pmote human welfare and thereby accomplish the same results

as 0t r(Gibson2@S R

Regarding opposing views ddSR, van Tulder and van der Zwa st at es-t hat al |
pectives on CSRrtcdnmangsepurehhethical buginieds practice @n r

sul t in managers doing the Ori g-briented hi ngsé
business practice can | ead mawrapduwderandt o doi ng
van der Zwarfl45).

The extensive rad complex discussion on CSR has been roughly summarized
here andllustrates thathere is no single valid definition of the concept of CSRe
latter, as wdl as its underlying paradignaremuch discussed and a compromise has not
been agreed upon y&t/hile many definitions stress various aspects of CSR and center
on either shareholders or sthklders, the definition of CSR chosen for this thesis is the
one provided by the European Bmissior’. The European Commission defines CSR
as fAa c¢ on ccenpaniesnrtegrate dogial and environmental concerns in their
business operations and in their i nteraction
(Commission of the EC (2006 ommunication This defintonwas Ai nspired by

CEOO6s di s tafrmsstieat sachal responsibility concerns iaives that go

® For this thesis it seemed adequate to choose a definition of CSR provided by the European Commission,
as this definition is viewed as being constituibwithin the European Union. The data examined in this
thesis was dtected in Cyprus which joined the European Union in May 2004. Therefore, the definition
of CSR provided by the European Commission should be applicable in Cyprus just as much as in any
other member state.
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beyond tGeraron andstiessdshe fact that CSR should go beyond theimin

mum legal requirements and obligations.

However, the rather broad definition provided by the European Caiomisannot be
specified as A[w] hat constitutes CSR depend:
enterprises and on the specific context in
(2002) Communicatiorb). Not every corporation lays its main fecanenvironmental

issues as tls® might not be as eant in the context of the company as, for example,

human rights (cf. CSKsermany. Hence overall, in accordance with the CSR
definition employed in this papethetraiii[ p] eopl €
tional function of providing goods and services to all citizens who are willing to pay for

them, but also to help society solve its pro

After having established that CSR entails the voluntary integration of sociakand
environmental concerngdepending on the respective specific contéex) a busi nessd
operations and its interaction with its stakeholdexsme reasons, why businesses

should implement CSR and which businesses should do so will be considered.

3. FitnessandCSR Sever al Good Reasons for &édShaping

While the general opinion seems to be that mainly large Multinational Companies
(MNCs), Transnational Companies (TNCs) or other rather immense companies are r
sponsible for immmenting and conducting CSR (cf. Comniiss of the EC,Green
Pape 7), the European @amission stresses in itSreen Papet hat alnste #A[ i ]t s
CSRO6s] applicati on -busmes&ME&da centnalcmpartdnicen ggvenmi cr o
that they are the greatest contributors to the economy andegmme n t Y Accoid-b i d .
ing to a definition given by the European U
mediumsized enterprises (SMESs) is made up of enterprises which employ fewer than
250 per sTaenNew SME D€finitioB). Further distinctionsre madewithin the
category of SMEsMediums i zed enterpri sesod aweanl2%r of e mp
and 50 persons, small enterprises employ fewer than 50 persons, while migrosase
employ ewer than ten personsf(EC The New SME Definitioh4).
Fernando points out the problem that most A p
subjecthote:CSR] have been tailored toFemandot t he ne
4). Here he sees the dilemma of SMEs not being able to relate to these, asgihair o

position differs from that of a | arge compan

11



fewer human and materiadsources and face different challenges in their communities.

Thereforet her e 1 s a need to adapt [ CS3RJoat o each
tion, reach and comparative advantage, aw e | | as Fenandod)t r ai nt so (

Thus, as stated by the European Commission i@riégen Paperany business, irrespe

tive of its size, resources and core activities should be implementing CSR.

However,for any business, regardless of being a SME or a large corporation
such as a MNC or TNGhe adoption of CSR imposes additional obligations that go
beyondlegal onesFurthermore, CSR requires additional administrative effort as well as
extra resources. The alditional efforts which have tabe undertaken when adopting
CSR,seem to be counterproductive to the coapeistrategy of efficient gain. The gue
tion arises why CSR should be implemented atwdien this goes beyond legaé+
guirements and, therefqrés not obligatory for corporationsPhis can be answered
when consideringhe questionf additional investments in admgmative effort and
extra resources do pay off for companies in the long run.

According to Lougee and Wallacthere are two pol@ing motives for a bus

ness to adopt CSR. For grtleey list themoralcausewhich is based on the presumption

thatanybumessd6 aim to generate profit i s driven
good. This entail s t hadustomerd)aommunitesandotherb| i gat i
stakeholders should be given at | eaasst equal

bility. The second, contrary motiier implementing CSkstrategies bases on aroec
nomic reason, as the adoption of CSR is seen ta pesitive longerm investment
from which the company will profit in the long run (cf. Lougee and WallaceT™4)s,
there can be either a moral or an economic motivation underlying when a business i
plements CSR. This seems to take updheb at e u b n e & g®$StRe adoption

of CSR for profitmaximization which has been briefly outlined in chaptes of this

thesis.

The implementation of CSRBtrategies is not facile as far as corporations are
concernedthough While the law does not inhibit panthropic ambitions of corper
tions, the market in which they operate miglat sb. The implementation of CSR
strategies often only pays off in the long run, whereas corporations usually manage for

the short term in order to be able to deal with marketgure and remain profitable (cf.

12



Fort 11). Thus, the behavior of businesses is mainly determined by market pressure, as
the performance of corporations is judged according to their success in the market. In
order to overcome this stipulation posed by mearessure, the fimaial governance
mechanism inherent to the market needs to be transferred to the application of CSR and
6good ethicsd need t o flhb& 11, L6)Byachievingthis) g o o d
the contrary motives for implementing C$Ren by Loguee and Wallace can besint

grated because a link between good ethics and profitable business practice-is esta
lished.

Anyhow, thedi chot omi ¢ reasons of o6good et hi

bu:

cso

ticed are not the oI1€CSRfoundaraierane.Kotlkrand Léemp | e ment

take an enampassing approach covering various reasons for businesses to adopt CSR.
They compare the asons why it is good for companies to adopt CSR to the reasons
why it is good for people to work out and get soexercise.

Kotl er and Lee claim that participation i

6

Amaj or activities undertaken by a corporat.

commitmentstoap or at e soci al r es p o Amag theisdmie effgad ( Kot | e

that regular exercise has on the human body.

It looks goodjust like being active and working out will make a perswk good The
corpostion will, for instance, look good to potential customers, investors and in media
coverage. A drther effect achieved through regular workouts is that feets good
Analogue to this, ifeels goodo employees, current customers and stockholders if a
corporation is conducting CSI or in other ways implementing CSR. In addition, just like
exercisingdoes goodor thehuman body, CSdloes goodhot only for the brand and its
reputation but also for the community. This deems CSI to be avimirundertaking.
Finally, as stated by Kotler and Lee, regular exercise helpsolong life Likewise,

CSI seemdo help corporations with a strong reputation for CSRasb longerin the
market (cf. Kotler and Lee 10).

To these comparisons made by Kotler and Lee the author of this thesis would like to add

further analogies applying to exercise as well as to tipkeimentation of CSR.

Whil e working out |l eads to a cerconpétn Otr ain

tivenessin tournaments, just like the implementation of CSR can increase a &orpor

t i ocondpstitiveness in the market

® Corporate Social Initiatives will be discussed in more detail in chapter 6.2.1. of this thesis.
13



Not only can therée fourd analogies to positive effects of exercise and acorat i on 6 s
CSR practicesbut also a negative aspect should be pointed out here. Judbpkey

artificially inc r eas e s a s pgfamance pnehimgancapacity which is not

really existent,hie so calledGreenvashing’ of corporations who only pretend have

good CSRperformance really only dupe the implementation of CSR. In both cases,
when truth is unearthed, robablyleads to aconsiderablescandal and the respective
reputation is danged. While this last aspect will not be discussed any further in this

paper, it was still mentioned for the sake of completeness.

Kotler and Leeds ar gugoadlookisseppateddoy ng a co
Wul f son who states t hhbhetcorporatiorinusttheaaywdresofitsusi ne s s
public image. Corporations must decide if the loeign gains will justify making a ¢o
tribution t o a n o nWulfeoh461). Bycpsaatising SR, the perception of a
company in the public will @&ome more positve For t hi s reason, Aa
sacrifice shorrun profits by undertaking social initiatives. But what is lost in the short
run may be gainedbak over a | onge7). Thaeraforepodeoof tife®eo st et a
sons for adopting CSR is the fact thatstmfluencesaaopany és puand i ¢ | mage
thereby the way it looks in public. This seems especially important for SMEs, as they
often operate within the immediate environment of their clientele and a batdtrep
would instantly lead to negative coasences, such as the lack of customers, for the
respective company.
Anot her advantage of adopti ngooddoBkd8smen connect
tioned by Lougee and Wall ace. They see an a
Retentiondo esmtnawadcanwd oyetes do i nqgoire abou
tices. Therefore, a company looks better to prospective employees (cf. Lougeeland Wa
lace 100).Simultaneously, it also motivates current employees to stay with theaeomp
ny, identify with it and work amordingly.
Besides this, CSR can also be useful in the field of risk management. If a congpany b
comes mvolved in an event that draws negative peiblitention such as, for instanea
accident or a scandal, t hi s mgogdreputatiant c ompl €

ifitisknownforcaducti ng CSR. AA strong CSR program

7AGreenwashingﬁ is defined as fA[t]he dissemination o
conceal its abuse of the environmenbim der t o present a positive public ir
Dictionary of the English Language) and #fAa superfici
ment that is shown by anomaz at i ond ( Col |l ins English Dictionary).
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epi sodes from occurring or can work to | imit
and Wallace 100)Thus, if the impementation of CSKstrategies willnot prevent the
scandal or accident from happening in the first place, it might at least help the company

to maintain its reputation or keep this reputation from gettorgpletelydemolished.

Anot her aspect, u n deamparison aof @S akdovorkilgr  and L e
out is &éSocially Res poconseptdescabeslthevfaetshttine nt 6 ( SF
vestors fibuy into corporations whose enviro

own valueso (Aburdene 140). Tlhchteeydoieelvest or s
goodabout, as the compani es apSRbigadactorithgt s har e t
should not be neglected by corporamhions, as
vesting (SRI) has experienced a strong surge in popularitm@mmainstream inge

torso ( Commi sGseenoPape®0j. This bam bekekplained by the fact that

to investors, socially and environmentally responsible strategiesatedan efficient

and proper internal, as well as external, mameege (cf. ibid). However, invetors are

not the only ones to profit frofieeling goodabout investing in a corporation with good

CSR practice. Attracting more investors by implementing CSR is also beneficial for a
company6s business and gs,thevdcompanyaijasteeli ng 1 nve
goodinreturnLougee and Wall acebds OEmpdspestalsds Recr ui t
applies to thdeel goodaspect of implementing CSR. Not only do new employees get

attracted to the corporatioredause itlooks goodto them but also does trained staff

stay with the company because employfees betterabout staying with the corporation

if good CSR is conducted (cf. Lougee and Wallace 100).

According to Kotler and Lee, working odbes goodo the body, just like CSR
doesgoodtot he community as wel |l as to a company?o
be elaborated in the paragraph on increased competitiveness, thoughsasntisisnore
appropriate In any case, companies should always keep in mind that they depend on
At heal t h, stability, and prosperity of the ¢
mission of the ECGreen Paperll) and while the companies do already contribute to
the respective commumes yamby Hemefvitds hgandbs
(ibid.), they should also consider taking an extra effort beyond this, in order to maintain
the respective communityds health and stabil

sideration their dependence on the communities they operate in and therefore arrive at

15



adopting CSR in order to attain a wwin situation: the community profits from the
businesses which put in an extra effort beyond their legal obligations. The companies, in
turn, profit from the stability and health of the community they operatdence CSR

does goodo the communities and, successively, alses goodo the business which

implements CSR.

A furtherreason favoring the application of CSRategies is linked to increa
ing a canp a n gopetitvenesa s has been addsahaldgylrlhekot | er an
is a competition arising amongst businesses. Each business strives to be regarded as
more positive than other businesses by the public. Steinkirchner asserts that it is no
longer sufficient to attract business by simply producing functgproducts, meeting
the buyerés taste and being adequate i n pri.
needs to go beyond this. However, here the customer plays a crucial role. Whe&n choo
ing a product or a service, the customer should take into corsr at i on a busi nes
practice which should not only be of concern to investors and stockholders. By scrut
nizing the CSRperformance of corporations and choosing products and services acco
dingly, customers can help to promote CSR practice (cf. Haighd Jonesn- 20) . inlf
sumers are consistently willing to pay some form of premium for-@8kated pral-
ucts (orbrandsorpegt at i ons), producing firms wil/| gai |
Thefirms would gain an advantage over firms which do nqgilement CSRstrategies
because their product or service sales increass.Way, they would force other bus
nesses to implement similar strategies in order to remain capable of competing in the
market. A virtuouscycle would be triggered, as companies ldoconstantly have to
out-perform or at least keep up with the good @8Rctices other companies imepl
ment.
I n this way, CSR is able to Iimprove a compan
bring about advantageser competing companies. This is suethup by Lougee and
Wallace under the term of brand differentiation, which means that a compamy disti
guishes itself and its products from others by implementing CSR. Thehebrespe-
tive company is able to increase its market shares as well as gq&aleougee and
Wal |l ace 100). Thus, j ust l i ke regul ar exerc
compared to other atttles, the implementation of C&®ategies brings about an-
creased competitivenee$ a company with regard to other compes.This aspect also

entails the forth aspect listed by Kotler and Lee which argues thahphementation of
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CSRpr ol ongs dife, gust tike eegularbexercise keeps a person healthy and
prolongs hislifel n t he consequence onipetibvenessandtheny 6 s | nc

increase of sales and mar ket shares, a compan

Consequently, there are various good reador companies to adopt CSRegad-
less whether it is folooking good feeling googddoing goodor increasing ompetitive-

nessand, therebyprolonging life the implementation of CSR seems to be always-ben

ficial for the company from a business stud
mind that this vantage point i sotthahcen- busi ness
panies forego economic profitability inmijp | e ment i ng CSR] , but [ é]

integrate a variety of approaches that, probably, for a variety of motives, areonore s

phisticated than a narrow view of shtgtm moneyna ki ngo ( Fqastdesk 32) . Thu
able it might be to insinuate altruistic or philanthropic behavior, most motives for the
implementation of CSR are related to economic profiis brings back the stussion
sketched in thsecondc hapt er on O6genui ned rien®RCSRnd t he
which, according t@&ibson is a negligible differentiationcf. Gibson 205) as the results

are the same.

4. Business and Peace

Upon having settled, why companies should implement CSR, the issue, mhy co
panies should be concerned with peacel dleladdressed)f course, peace is not an
issue for every company, as in conflict prone regions it is a more urgent issue on the
busineses® agenda than in stable and peaceful en:
ance of peace should be intheibesse 6 i nt er est .
However, lusinessesisuallydo need a stable environment in order to flourish. &her

fore, it is in the interest of businesses to create and/or maintain a stable and, thus, also a

peaceful envilmme nt . As Dbusi ness | amfopeace wiiihaeel | eve t h
long-term beneficialmpact s on sharehol der profitability
best ensure their profitability if they also mindfullycont but e t o t he public

7), they see the need to engage-aoanomic values their business prace. While,
of course, there are aldmisinesses and instues which profit from unstable, violent
environments as their gain is based on trading weaponshuoilding after the impact
of war, the vast majority of businesses negdslatively stable environment to survive.

This can be harmed hwolence and unrest (cf. ibid.
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Also, not only do businesses need stable environments to thrive, but each conflict also
leads to additional costs for the private sector. Businesses Soffeeconomic dow-

turn, they losenvestments and (potential) business partners as well as the opportunity
of growth. Further costs created by the environment of conflict are the destruction of
infrastructure (be it structural or social) and the lack otisty (cf. Banfield et alLocal

193).

Especially 1| ocal businesses and SMEs which ¢
context, and therefore experience the trauma and destructiordiifiect] brings to

their own commurties and familis 0  ( elaetmafLocal 193) might also feel a moral
imperative to relief sufieng and promote peace for the greater good of the society they
operate in.

Thus, for several reasons, peace should be a concern of busifiéssesan-
tenance of peace should be Imetinterest of all businesses, whereas the creation of a
peaceful and stable environment should be in the interest of businesses operating in co
flict and immediate postonflict zones. The reciprocal relationship between businesses
(which need peace toritie) and peace (which can be promoted by businesses) implies
a particularesponsibility ofbusinesses in fostering peaceful sociedied thereby fulfill

their assigned function as fAan instrument of

4.1.What Can Businesses Din Order to Create or Maintain Peace?

Fort lists three dimensions which need to be taken into consideration if-a bus
ness wants to contribute to sustainable peace. The first dimension is econorhic deve
opment, as countries affected by poverty tend to beemiolent than economicallyast
ble countries. Therefore, bugsses can contribute to economic development through
employment which can, for example, be achieved by processing raw matesiis
instead ofexporting them to other locations. Furthermolocal workforce can gain
from employment as far as professional skills are concerned. Employees get prefessio
al, state of the art training on the job and can carry this on into their own business ve
tures. The second contribution businesses can maestainable peace is transpare
cy. By subjecting to external evaluation of their conduct and by supporting external re
ulations as the rule of law and by abiding to them, misconduct of corporations, such as
corruption, can be avoided. Thirdly, corporasocan contribute to building a sense of

community. In order to do so, companies should, at minimum, respect human rights,
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| ocal cust oms, religions and traditions (cf.
comes through corporationsstering economic @velopment, submitting to external
evaluations of t hdngofaffeadiei a@dmsmephé] omasdobuicbmm
(ibid. 131).However, these dimensions predominantly apply in a relatively stabie env

ronment and are directed at the maintenance ofpeac

When a business faces conflict, there are, according to Banfield, Gindiz and
Killick, three possibilities for the business to respoBde approach comprises agtiv
ties which sustain the prevailing conflict, such as illicit trade. Another strategly@svo
mere coping with the adlict. This entails the adaption of the business to the conditions
and challenges the conflisttuation brings about. Thirdly, there can be responses which
seek to reduce the conflict and, at the same time, enhance the pfosgeace. This
t hird option i s titled Opeace entrepreneur
(cf.Banfield et alLocal 2).
An example for this can be found in history. In case of Europe, trade and commerce
helped building bridges between former eresnand made them grow together. The
European Union was founded fAafter centuries
wars [and] has shown that the best way to overcome the psychological barriers of dea
ing with the former enemy, is to create an environinier economic caperat o n a- ( H
tay et al.2).
As this paper has argued, the third option is the most profitable one for businesses, as
theyusudly do depend on a peaceful environment in order to grow and floumisiss

they profit from war economies

4.2 The Role of Local Business

In the context of conflict, local business and especially SMEs take on an-impo
tant role as they are affected strongest by the conflict due to their size and their imm
diate exposure to the conflict. Furthermdieey are embedd in the respective social
context at grassoot level due to their customers and employees and are more persona
ly affected by conflict than bigger bugsses would befi Banfield et alLocal 125).
However, Adespite t he aganinpetant gartto playandb o ¢ a | b
strong interest, in supporting peacebuilding initiatives, significantly less effort has been
directed twards analyzing and facilitating its role than forthat of BN& ( Ki | | i ck et

2). Therefore, this paper will focas and explore the role of local SMEs.
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Not only are the local businesses the ones who are involved most and affected
the stroge s t but the | ocal | evel I's al so fAwhere
have the most | mpact 0 (0EsA3).Thie is bupported layt i ve L e:
Jeong who states that Aone of the most criti
tainable is the engagement of local commu i Jeen@l53} because thiss the only
way to achieve a lonterm progress of sociecnomic transformation (cf. ibid151f).
Of course, the size of a business shapes its involvement in-ipeitdieg activities and
al so determines the kinds of activiities it g
nesses are by no means excluded from giraltling processes, although their impact
tends to be more |l ocalized [ é] Neverthel ess,
they are often located at the frontkné ( Ba n fLocall9d). et al

Thus it can be said that, while local businessed aspecially SMEs are the ones
who are most affected by conflict and also do have the most impact intpekieg
activities, this topic has, so far, been under researched and this venue ibyi&hng
has not been thoroughly explorgdf course this thesis cannot accomplish this, but it
can start an exemplary attempt of venturing down this aisle and statute an example for
the part local SMEs can play in the specific situation of Nicosia, Cyprus. Before focu
ing on the examination of peabeilding allities of local busnesses in Nicosia, Cyprus

in the frame of CSR though, the concept of pdadéling itself will be elaborated.

5. PeaceBuilding

BoutrosGhali denotespeadgui | di ng as fAan action to ident
which willtendtos r engt hen and solidify peace in or de
(BoutrosGhali 821). Even more precise, he describes -posflict peacebuilding as
t aki ng 0t hcete tooperativeopfojeatsavhich link two or more countries in a
mutually benécial undertaking that can not only contribute to economic and social
development but also enhance the confidence that is so fundaimentt o peaceo (it
§56)°.

& While in Cyprus oe cannot precisely talk about two distinct countries as the Turkish Republic of
Northern Cyprus is not recognized internationally except by Turkey, the conflict situation is similar to
that of two conflicting contries. Thus, the concept can be transfiéte both communities living on the
island and they can be seen to pose a different country each.
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Therefore, peacebuilding is clearly identified as aaction, thus entails that someone
hasto function as an actor whose aim is to support structures which will tend tg-stren
then and solidify peace. This action has been specified by Bebhalk to be a co-

crete cooperative projegthich aims at buildingonfidencewhich he takes to be iy
damental to peace.

I n order to build confidence, so called
applied. The concept of CBM derives from European military history and connotes the
practice of inviting observers from other states to withess militarycises. This prex

tice probably dates back to the time before World War | (cf. Darilek and Kemp 11).
Over time, there was a development from CBM leading to greater transparency in order

Ato reduce the mutual S udsapdireflecio n( itShicen. s ecr ecy

Aaddi tional proposal titadive enechaaismefor the fete-1 t i nat i o

face exchangef information (ibid.18) and thereby reducing the possibility of surprise
attacks. However, the concept of CBM is not merely discusstteicontext of military
themesbut it is also employed in the field of international conflict resolution in order to

de-escalate conflicts between states (cf. Landau and LandaA 87). i[ a] t t empt s

conflicts often fail where the parties are dgeguspi¢c ous of e a @R)itist her 0O

necessary to build trust and confidence between them. This practice does not only work
in the field of internationatonflict resoluton but 1t can al so- be
mestic conflictsFor the purpse of clarifyinghow confidence can be built betweemeo

flicting parties, a theory from Social Psychology will be consulted.

5.1The Contact Hypothesis

In Social Psychology researchers deem teéfect of irtergroup conflictto be

t o

(i

appl

A t hesire of the two prties to withdraw and cease communicatngd I nt er act i ng

(Worchel 289). Out of thisg lack of contact arises wihidortifies the conflictBased on
this assumption the 6Contact Hypothesisb
tion may be achied by creating contact betwen t he t wo ). ghus, thé e s 0
Contact Hypothesis states that, under certain circumstances, prejudices and animosities
between groups can be reducaud confidence can be built through positive eexp

riences

® For this thesis a Social Psychological concept was chosen as Social Psychology not only is aa-ndividu
listic science which examines inipersonal relatiosy but just the same is a social science dealing with
groups and integroup relations. As this thesis aims at exploring a possibility to settle a conflict between
two groups with distinct ethnicities, the author decided on a Social Psychological approach.
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One approeh within the Contact Hypothesis the utilization of group repr
sentatives. Representatives are supposed to start communicating and interaaing, neg
tiating on behalf of their respective group. This approach is usually applied when the
two adversarialgroups are too large for every single group member to participate in
interaction (cf. Worchel 290). However, there are some drawbacks to this approach as
representatives often have difficulties finding an agreement which is acceptable to
both parties oftte conflict. If an agreement is fouridis often not accepted andpsu
ported by the representativeéspectivegroup The representative who has reached the
agreement is rejected by the grdugrausehe group idissatisfiedwith the accading
result(cf. ibid. 291).

Another method that leads to contact between the conflicting groups is the creation of a
common enemy. This is supposed to | ead the ¢
together to oveome e x t e r n a ). Hawaverewhile this i@thod rnight work, it

only redirects the adlict towards another issue instead of eliminating it.

The most promising approach within the Contact Hypothesis is the idea ef inter
group cooperation, as this fngenthararitddy i nvol v
e f f o rrchel 292\Woooperation is to be understood as the counterpart ofsupero
game: gains of one party are also gains of the other party and, likewise, failure of one
party is also failure of the respective other party (cf. WorcBg).2According to Wo
chel, A[r]J]esearch has demonstrated that coop
greater trust and attraction, greater satisfaction with the group product, greater feelings
of similarity between group members, more helpfulnass, more coordination off-e

fortanddi vi si on of |l aboro (i bid.

MuzaferSherif also discovered cooperation as a way of reducing conflict. In his
expermentsaround@®RealisticGroup Conflictsd conductedexperimentsn three phases:
groupbuilding, intergroup conflict and conflict reduction (cf. Brown 409). In ansu
mer camp he randomly assigned 12 yadrboys to certain groups and had themtmmeo
pete against other groups in sportive tournaments and games. The tournaments were
conceptualized as zesum gams according to gaming theory, meaning that eacy pla
eri or in this case teaiihwins the loss of the respective other player or team, therefore

the one party's gain is the other party's loss (cf. Taylor and Moghaddam 48;a8terif
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Sherif 10). The groupsstarted to show adversarial and aggnee behavior tawardsone

another even outside the frame of the tournaments and games. Finally, the haostile beh

vior was overcomén the phase of conflict reduction. 'Superordinate goal' was iotr

duced, which is a gol that i1 s fAcompelling for nmembers
not be ignored, but which cannot be achieved by the effort and resources of one group

al on e 0anf Sherilt).iBy posing a challenge to the camp participants that could

only be masterethroughcooperation with the adversarial groupach a superordinate

goal was created

All the same, Sherif stresses that superordinate goals are not a pagasehut they

provide fia motivational di recti oncantactt y al ong
or exchange of persons as well as other specific measures, acquire new significance for
recasting the prevailp i nt er gr ou p 268.IThus, ia superavdingteSgoat r i f

can be the motivation for bothhgersarial parties to initiate coopeaat.

Another effect of integroup cooperation can be individualization. Individual
zation might lead to an improved relationship between members of the groupsren a pe
sonal level, as they are perceived as persons and their social identity as a meh#er of
adversarial group is less salient. However, there are doubts that individualization is e
fective for the reduction ofnter-group conflict. If the groymembership is not relevant
and salient in the situation of personal contact between members afitkesarial
groups, the positive experience with members of the respective other group might not be
transferred to the other group as a whole (cf. Wagnedr StellenmacheBruppenpo-
zesse37; Brown 412) but will remain restricted to the one person thperence was
gained with. Therefore, this experience can be seen as the exception to the rule and it is
assumed that only this one person is different from the rest of the adversarial group.
Thus, overall, integroup cooperation seems to be the best ambrdo conflict redcr
tion in the frame of the Contact Hypothesis.

However, there are sonstne qua nonshatneed to be fulfilled for integroup
coopestion to be successful in the sense of contributing to conflict redudtamking
these conditions,rpjudice might not be decreased but increased (cf. Brown 411f) and
the intergroup cooperation might lead to the opposite effect of what was intended in the

first place.
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One of these conditions is that of equal st
groups of equal status is more likely to reduce conflict and hostility than cooperation

between group nmbers of widely different status or abilty ( Wor c h e | 293) . An
factor influencing the success of intgroup cooperation is the outcome of the eesp

tive cooperation. If tb outcome imegativeand leadgo failure for both groups, the

danger arises that one group blames the respective other fgraings failure. Thee-

fore, inter-group cooperation should lead to success in the form of gain fophdiks

in order to avoid "blamgames” and turning one party into a scapegoat for tipecres

tive other party (cf. ibid294). Also, Wagner and Stelleracher recommend that the

inter-group contacts to be supported by recognized authorities (cf. Wagndr Std-
lenmacheintergruppenprozessis6). Another factor @ermining the success of inter

group co@eration is the number of cooperative encounters. As Worchel states, a single
encounter will not reduce conflict (dVorchel295) but the time and duratiof cog-

eration which is necessary for reducing conflict depends on the duration as well as on

the fierceness of conflict.

Thus, in accordance with Boutr@sh al i 6 s s p e c ibtildimgatheiCoa-n of pea
tact Hypthesis or more specifically, integroup cooperation in accordance with the
Contact Hypothesidulfills the criterion of aiming at aoncrete cooperative project
which is mutually beneficialfor both partiesasit is supposedo not be a zeresum
game. Thereby, measures of irggoup coperaion taken in the frame of the Contact
Hypothesis do contribute tive building ofconfidence which Boutre&hali deems to
beufn@iament al t 0-GhalieS6x amd) thys,Bnoegrdup anaperation ¢o

tributes to peacbuilding as long as the aforentemed preconditions are fulfilled.

6. Coming Full Circle T PeaceBuilding and CSR
6.1.PeaceBuilding: A n Issue to B2 Addressedn the Frame of CSR?

The CSR definitiorprovided by the EU which was adopted for this paper states
that CSRisto be understbasi a concept wher e bspcialamdmp ani es i n
vironmentalconcernsin their business operations and in their interaction with their
stakeholders on a voluntary basisigte emphasis addgéd(Commission of the EC
(2006) Communication It also has been stressed in chaptevo of this thesis
that Al w] hat const i paditulrssiuaidd Bf indivedpaéemtdrgs- on t h e
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es and on thepecific context n  wh i ¢ h t[roe:gmplags addefi{ Coroms-

sion of the EC (2002fommunicatiorb).

Keeping both preconditions in mind, can be argued that in any conflict or post
conflict situation, peacebuilding does qualify as social concerrbecause it does affect

the community the respective businesses operata such an environment, tleom-
pany06s situatienand fitscantextare also coined by either conflict or the aans
guences of conflict in a pesbnflict society.

Another reasonwhy the issue of peadmuilding can be addressadthe frame of CSR

is the factthat peacéuilding does meet business needs in addition to social needs. The
mere fact that businesses depend on a stable environment in order to strive, grow and
flourish makes peace a matter of interest for businesses. Thus, even if CSR is driven by
a bus i ne s-istérestnardrpeofibsentédfbehavior, peadriilding does qualify

as an issue to be addressed byrmsses in the frame of CSR.

However, when addressing pedmélding in the frame of CSR it should be kept
in mind that, unlike other CSBtrategiesvhich de mand Acor porate soci a
[to be inegrated] as a strategic investment into [businesses] core business strategy, their
managemenns t r ument s and their opeGreehkPapel)s 0 ( Co mmi
the strategies directed at pedmelding do not need to be fully integrated into aibus
ness6 core operations.
This does not seem necessary as péadding should only be a temporary issue.
Hopefully, thed s t apteea coefd6 wi | | be attained at some po
the needor CSRstrategies directed at pedoeilding. In that case, corporationbauld
consider implementing CSRrategies into their core operations which are directed at
the maintenance of the peaceful state andptieservation of &table environmenn
which they operateHere, measures such the ones listed by Fort (cfh@t. 41.) are
apt to apply.
However, as the field of CSR in connection with pelag#ding has not been thorolug
ly researched yet, some aspestil haveto be clarified. For one, thers no catalogue
of criteria which carmakea concrete statement regarding the question, when what the
aut hor of this thesis called 6state of peace
state can be achieved. In this field, further research isssacy before definite seat

ments can be made.
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By definition and in theory peacebuilding can be an issue addressed in the frame of

CSR. In the following paragraphs is to be elaborated how this can be put into practice.

6.2.How PeaceBuilding Can Be Realizel in the Frame of CSR

Oneway in whichbusinessesanbe concerned with peacaddressed by Ba
field, Gundiz and Killickisa busi ness 6 i10O8R.|HegenCSR is seento n o f
be providing fna framewor k for Jidatithstaacesi ng cer
corruption orunfairep | oy me nt Banfielccet alLocal49d). Thuspusinesses
can refrain from conducting unfair employment practices and abandon corruption in the
frame of their CSRstrategiesCSR seems to be solely directedrérnal business pra
tices and, for this reason, only addresses businglased issues of the conflideur-
ther mor e, as stated by Banfield, Géendegz and
hol ds the option of fAal t erasdrigersiofecy@litab ve per ce
rators in, i s s u e sBanfield attal Local #9d)r HereagaincC8Ris | i ct 0 (
restricted to the businesso6 role in conflict

Businesses whicheek to reduce conflict and enhance the pidpe peace can
also paticipate in dialogue initiatives, promote reconciliation in the work place Br pa
ticipate in joint projects across conflict divided. (Banfield et al.Local 6). All these
measures can also bedertaken in the frame of CSR. Hoveev A[ d]ial ogue is
reach a dead end if it does not lead to action, generating frustration among participants
who have invested time and effort, and leading to an eveloessd f ¢ o mmibt ment 0 (i
id. 127).This is supported by the findings of a eatudy in Cyprus which examined the
results of 6 The Br us s ssisted 0B32 GreekeCypsiots@mdo u p 6 wh
Turkish Cypriots with high positions in business, politics and the public sphieee.
Peace Research Institute OsRR(O) facilitated dalogue between them and they did
discuss issues around the conflidtterwards they would produce joint statements on
the issues discussed which were forwarded to the media as well as to political leaders.
However, this group was dissolvad 2002 (cf. ibd. 124). This poses another reason
why this thesis xplores peacéuilding measures in the frame of CSR which go beyond
mere dialogue but focus on proactive approaches.
Promotion of peace in the workplacmali s again
structures andpractices while the participation in joint projects across conflict divides

seems most promising. In this cagee respectivebusiness operates in accordancdwit
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in BoutrosGhalits understandingf peacebuilding. It conducts amction (cf. Boutros
Ghali 821), becausat takes an active part in @ncrete cooperative projeétf. ibid.
856) which was also suggested by s Ghali when talking about peatailding.
One possibitly for businesses toontribute to peaebuilding in the fame of CSR is the

execution ofCorporate Social Initiatives (CSI).

6.2.1. Corporate Social Initiatives (CSlI)

Corporate Soci al | rmiajoriactivitiesv undertaleen ey ad ef i ned
corporation to support social causes and to fulfill commitments to catpaocial e-
sponsibilityy ( Kot | er The sotial taases nb9t often addressed by amd pr
moted through CSI are: commtn health, safety, education, employment, enwviro
ment, community and economic development and basic human needs such as hunger
(cf. ibid. 3f). Yet again, as with CSR, the CSI chosbkmags depend on the businéss
specific context, its environment and the branch in which thanéss operates. As has
been argued in this thesis, pedalding can be seeas an issue worthy of addrasgi
by CSR as this poses a social concern in conflict andgoodlict societies. Thefore,
CSl can also be directed at the issue of peadeing.
Upon deciding on implementing CSI with regard to a certain jssueh as peaee
building, there a&¥severba ways in which this canibe done.
bl e Busi ness Pwhiahcrefdarscoegthie adoption gred mxeautioh of vaunt
ry business practices and intregnts whichsustain social causes and diected at the
improvement of community wellbeing andbr the protection of the environment (cf.
ibid. 24), Kotler and Lee identify fivg r ot ot ypes t o choose fr om. AN
initiatives under the corporate soci al respoc
distinct cae g o r i e 9®). Subsequendy, the fivprototypes for CShnd their e-
spective advantages and risks for the executing busik&e introduced.

First, there is the option of doing 6éCaus
providing funds orin-kind contribution to raise awareness regarding the selected social
cause. Furthrenore, businesses can support fundraising or volunteer recruitment for the
benefit of this causécf. Kotler and Lee 23). The company itself would profit from this
measure &t would have marketing el at ed benefits such as a fis
tioning and brand preferencecreased traffic, anducs t o mer | 059)aAddi-y 6 (i bi d

tionally, the opportunity for customers and employees to contribute to a good cause is

27



provided and thereby partnerships with community organizations can be created and
strengthened (cKotler and Lee 52).

As the major goal of this CSl is to raise awareness, and this, in turn, requires persuasive
comnunication, this CSI should be chosen if a company cailyesccess a large pote

tial target adience. Furthermordghe cause should be related to and sustained by the
respective company o skingservickll lnetpovidediehsiiyoands hou | d
employees should get excitadout the issue at hand (ifid. 80).

From the companyds perspective, theare are al
ny that gets involved in 6Cause Promotions©é6.
attracting add i on al requests to do d Otheuissees. Pr omot i ¢
Another risk, fromthecopany 6s point of view, is the fact
l ose its visibility over the 6Cause Promoti o
sole focus will lie orthe promoted cause. In additidmsiness leaders have to keep in

mi nd that conduct i ngmose tiheCaadeffoet thdhrsimphottii on é t aKk
ing out a check. Therebyt will require certain resources such aséi and labor (cf.

ibid. 79f).

The second prototype which can be choses 6-Ralated Mar ketin
(CRM). This means, that a corporation commits to donating a certain percentage of its
revenues on behalf of the agreed upon cause
product sales and is usualiynited to a certain timéame and a specific product or
productline (cf. Kotler and Lee 23). The advantagmsa company who conducts CRM
are the attraction of new customers and thgoaunity to open niche markets. Funthe
more, the business can increase its product sales alidabpbsitive brand identity.

CRMs are the best strategy for raising considerable funds for ardagree cause (cf.

ibid. 84). This type of initiative should be chosen when the company and/or the target

audience have a passion for the selected causéhémeason in favoof CRM is the

charity partner which the company might select. The charity partner might promise

some further, large poteatifollowing (cf. ibid.113).

However, there are also some concerns and challenges which should be congidered b

the corpr at i on. Just |l i ke 6Cause Promotionsbo, t |

more resources than other measures would. For example, staff time needs to be spent on

An in-kind contribution is a contribution which involves either the businesses own products or services
respectiely.
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planning and coordinating the measure. Also, the promotional funding for this measur
is higher than that for other iratives and, in this case, corporations need to pay more
attention to potential legal or marketing risks than they would in otingatives (cf.
Kotler and Lee 113).

A third possibility for coeSpamkrMatkd ons t o cC
ingd (CSM). Here, the focus | ies on support.i
about a change in behavior and, thus, on making a real social impact. Therefore, this
measure goes fitner than the mere raising of awareness wicthe ai m o f 6Cause
Promoti ons @.i olnhdes caodrvpaonrt ages from conducti ncg
marketing. Brand positioning is jgpiorted, brand preference created, traffic is built and,
thus, sales are increased (cf. Kotler and Lee MM®en planning oraunching CSM,
the respective company should make sure that the agreed upon issue is connected to the
single companyd6s core business, i tsn-mar ketin
ployees. This measure should be undertaken, when there istheaopt f or a compan)
long-term commitment.

In the case of CSM it is advisable for companies to cooperate with partners from the
public and the nowprofit sector because those can provide expert credibility and they
also have extended reach into the commmesat the disposal (cf. ibid143).

As satisfying it may seem for a company to make a real social impact, there are also
some caocerns which should be kept in min@he company should always select an
issue which is anuhentic fit for the respectivbusiness e.g. related to its business i
terests, products or services. In addition, expert advice is needed on many issues which
are Oforeign t e reongtoeveryday basmesd pnaetigertleonora,ot b
real social changes cannot be brougjtiut instantly. Therefore, the company should be
aware of taking up a loagrm involvement when deciding in favor of CSM. Like the
initiatives already mentioned, CSM likewise requires efforts and costs that go beyond

the mere writing of check (cf. ikd.).

Anot her measure taken i n t hreo pfyrbammel hafs @S|
tails making a direct contributio most likely in form ofcash grants or #ind servc-
esi to a charityor selected caus&his is the most traditional initiative undaken by
corporations (cf. Kotler and Lee 23f). Such a contribution boosts the image of a-comp

ny and the regard for the respective corporation in the public. Thus, it will attain a better
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image as far as customers, potential new customers, employeesrandraty orgai

zations go. This especially looks good in the eyes of those organizations that do track

and report on corpor@donations (cfKotler and Lee 147).

Theonlyr espect that needs to be regardhed with <c
ropy 6 Eection of the cagse tb which the company wants to contribute. The bus

nessd shareholders should feel at ease with
be chosenFor the company it would be of advantage if it received high visibility such

as extensie media coverage for iefforts (cf. ibid.174). Unlike other initiatives, there

are no other resources required for this measure but financial ones.

The fifth possibility for corporations 1is
In this case, employseretail partners and franchise members are encouraged B volu
teer their time in order to support local community organizations (cf. Kotler and Lee
24) . By enomwmiatgy ngolé ot eeri ngdé, comporation
during relationships wit the local communities. The company profits from conducting
this measure as it cannot only attract and retain motivated employees but at the same
ti me, the busi nes s 0rthermaeg the opportuhitiesbaasingfroma nc e d .
volunteering can beeszedfor promotingt he companyods pifbiddicts and
205) Vol unteers can be pr ovi-shetd capsietmhthet he ¢ o mp

company can donate its products and knowledge to the volunteers.

Thus, there are quite a fevpt@mns for businesss when it comes to implementing

CSl in order to fulfill its commitment to CSR. However, the initiatives addressed in this

chapter are predamantly directed at supporting social causes in cooperation with other
organizations or at supgorgot her or gani zationbs causes. As
rate that businesses can also ptiwaly conduct CSI on behalf of a social concern, on

their own accord, without supporting other organizations already engaged in thés respe

tive concern,in the Pllowing part the author will elaborate, how such an endeavor

could theoretically,be realized. For this purpose, the concrete example of the Cyprus

conflict and peacéuilding in Cyprus was chosen.
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7. Nicosia, Cyprus

So far, this paper hasdaboratedhat peacéuilding is, indeed, of concern for bus
nesses and does pose a social concern in conflict and/ecqudbtt societies. This
concern can beherfore, addressed through CSRategies, whereas CSR is a concept
which should be put into pece not only by large companies but it should alsorbe i
plemented by SMEs, includingiano-businesses (cf. EGreen Papef7). Anotherissue
addresse(h this thesis is thpositionof local business and itaajorrole in the process
of peacebuilding aslocal business is affected the strongegtconflictandexertsgred-
er impact when it comes to peduwailding (cf. Chpt. 4.2.).

These prior considerations | eadasanexat he

ple for some theoretical assumptions wheter will be evaluated with the help of data

s el

ecC

gat hered amongst Ol d Nicosi abs sforahskeeper s.

undertakingoecausgin course of the Cyprus confljaivhich to this date remains umse
tled, eventstook place hat Banfield, Ginduz and Killick attribute to the most extreme

cases: Acommunities become segregated

flectedinred r awi ng of t er Banfield et al.adcal 144). Inrthe easeioke s 0

Cyprusit rather was the creatianf territorial boundaries where th@yeviouslyhad not

existed.When the first intercommunal violent confrontations took plachligosia in

1956, the city was divided into a Greek Cypriot and a Turkish Cypriot sector with

barbed wire and Emrou Streetchene the demarcation line for the two sectors (cf.

Drousitis). Subsequently to the Lond@urich Agreements in 1959, the city became

reunited and the barbed wire separation was removed. Only a couple of years later, in

1963, intercommunal fighting brokeut again and led to the restoration of the barbed
wire divide along theso calledd Gr e e @ This posesh ceasdire line. British troops
imposed this dividing line in 1964 and ever since it functions as a separatingline b

tween both ethnic groupklot only did this line part the isladds ¢ atp twa, @& dlso

divides Cyprus. TherebpNi cosi a r e mai ivided Epitavith 8MEs n-1 a s t

itially left to operate in their own economic market on each respective side ofrthe bo

der. Thus there wadack of interaction between the spatialggregategarties and the

lack of social, cultural, economic and political interaction created room for prejudice
and mistrustFur t her mor e, i s] eparate polito-cal

ries, memoriesand lives have developed farther apart from each other and until the
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opening of the checkpoints in April 2003 each side had almost no contact witlnthe ot

ero (Ha3ldy et al

The Nicosian c¢crossing points OLed®gm Pal acebd
Domet i os/ Ker mi a6 were opened in April 2003 fo
Cypriot and Turkish Cypriot officials. However, both crossings are not located centrally

or in densely pogated areas (cf. Jacobsenhal 5).

The OLedr a Scrossmelocatdd onkha dearnit @ Old Nicosia remaimed i

penetrable After being barred from moving across the cdaseline for 34 years and

five years after the initial lifting of restrictions on movements across the line, citizens

were able to cross ev to the respective other side at the Ledra Street/Lokmaci crossing

for the first time on April 8, 2008. A location which used to be the arena of violent
confrontations and where the Cyprus conflict was carriedvagthe checkpoint which

Ahas csymbelizetadaltentury of conflict between the two communities on the
islando (Drousiotis) advoacomnedi t oeBaet ([ Dakobsc
al. 10). As the Ledra Street/Lokmaci crossing, which is a pedestriderberossingis

locatedin the heart of Old Nicosia, it facilitates crossing over to the respective other

side because it is far more convenient than driving or walking to one of the other cros

ing points located farther from the center.

In 2008, astudy conducted byacobsoret al. found that 60% of the GreekyC
priots (GC) and 90% of the Turkish Cypriots (TC) welcomed the opening of thk-chec
point and perceived this to be a positive event and that both groups do cross over to the
respective other side (cJacobson et all3). When comparing the number of crossings
after the Ledra St./Lokmaci opening to the figure of crossings before éméngpof the
checkpoint, there vaan increase of 10% of Greek Cypriots crossing and an increase of
20% of Turkish Cypriots crossing the bord®veall, 48% of GCs and 50% of TCs
stated that they do visit the respective other side more often senopéhing (cf. ibid.

15).

Generally the cater of Nicosia strongly benédid from the Ledra St/Lokmaci crossing.
57% of GCs ad 34% of TCs statetthat, even without crossing the border, they did visit
the town center more frequently since the border opening. Thehebgld town center

" The border was not impermeable before the border openings in 2003. It was completely closed between
1963 and 1968, then, until 1974stéctions were somewhat eased and crossings bepasséle (cf.
Jacobsoret al. 5). Subsequently to the invasion of the Turkish army in 1974 and the violdwetsdhis
brought about, the border was eladead oddadi fiorAanobr ew=i
mal was able to cross over (cf. DBiotis).
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becameevitalized (cf.Jacobsonet al. 17). Regardless of the fact whether customers did

cross over to the respective otlser de or not , Nt he -wnpiteani ng r esu
tion for Nicos i a 6 s  orétall se€c e n © r2@).i Notionly. did customers from the

respective own side come to the town center more often, but also additional customers

from the respeive other gle were gained. Moreover, a higher number of tourists is
attracted to the old town since the opening.
Cypriot shopkeper s i n Nicosiads old centre experien

opening interrmoftr nover22)?(i bi d

Succeeding this positive outcome for the businesses located in the old town ce
ter,on November2§ 2008 a round table took place at
Nicosia. It was attended by busingsople from both sides of @INicosia. One oo
cern, shared by both sides, discussed at this round table was the question, how even
more customers can be attracted to the old commercial center @bsdaet al. 28).
Measures that were contemplated and debated were the establishmena s hop keeper ¢
platform to promote dialogue between shopkeepers of both sides. Furthermore, it was
suggested to organize a fair in the buffer zone at the Ledra Street/Lokmaci crossing in
order to attract crowds. For the same purpose, to make the osrerattractive for
customers and tourists, the restoration of damaged and neglected buildings in the buffer
zone was suggested. Those buildings should, so the discussion round, be used to house
events such as exhibitions and meetings. Another measugessed was the printing
and distibution of a map’ showing the whole of downtown Nicosia with advestis
ments of Greek gpriot and Turkish Cypriot businesses printed on it.
This is the point at which proactive pedundlding by SMEs in the frame of CSR cdul

set in.
7.1SMEs andPeaceBuilding in Nicosia in Theory: How to Link Contact Hy-
pothesis and CSI
Aln the aftermath of intense struggl es, €

reverse the negative relationship dynamics involving factionalised idgntitypps who
have to |ive in close proximity to each oth

2 For more detailed information see Jacobson et al. pp.23f.
¥ 30 far, there is no map displaying the whole of Nicosia. Maps obtained on Greek Cypriot ground only
display streehames and buildings up to the Green Line, while everything going beyond this line is left
blank. Vice versa, Turkish Cypriot maps do not detail information about streets and buildings on Greek
Cypriot ground.
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applies to Cyprus, or more specifically to Nicosia, where the adversarial communities

have to live within very close praxity to each other, namely within ¢hlimits of a

single city.

I n accordance with the 6Contact Hypothesi so
5.1.), the negative relationship dynamics between Greek Cypriots and Turkish Cypriots

could be #ained by intelgroup cooperation between SKIBf both sides. The common

goal required by the Contact Hypothesis could be the goal to attract more customers to

Old Nicosia. This does comply with the criterionnaft being a zeresum game, as this

would be beneficial for busingss on both sides oféhGreen Line.

Al s o, Aparticipants come together etshrswugh st
(Banfield et al.Local 120), namely their identity as business people, their mentality

which encompasses pragmatism and business sense as well asrtimeon interest of

doing more business. This consistent with theine qua non$or the Contact Hypo#s

sis, namely participants are of equal status, the outcome of the project will be positive

for both parties and the cooperation would probably lastieky single encounter.

Inter-group pojects to attain the common goal of attracting more customers caagt be d

veloped from the suggestions made by GC and TC business peoplea&irdmaa-

tionedround table tcussion. These proposals can, in thebeypu into practice by

businesses conducting CSI.

While the creati on 'bprobaaly dodsoqt direcdyme r s 6 pl at
tribute to the overarching goal of attracting more customers to Old Nicosia, suc¢h a pla
form would faciltate communication betweeshopkeepers from both sides. It could
function as a forum in which important information can be published and spread and
upcoming activities and events can be annourBadinesses could search for business
partners in the respective other side via thesfgrm and, thus, further cooperation on a
more specific scale is fostered.

1 A similar project does already exist. Funded Iy UNDRA C T , a web portal, the O6Cypt
Net wor ké (CPN) was created which is accessible to me
Industry (KEVE/CCCI), the Turkish Cypriot Chamber of Commerce (KTTO/TCCC) and the Cyprus

Turkish Chamberofldu st ry ( KI BSO/ CTCI ) . I't aims at establishing

and Greek Cypriot producers in order to increase cooperation as well as to provide technical assistance,
training and advice in the pr omdWhileMantbos M&dnmeen Li ne T

mati s, head of the KEVE/CCClI is quoted to have said t
nurturing the economic interdependence between the two communities and contributing to efforts of
economic i nt é¢@ypas Madd), dhe gaBiaphatiorein this project is limited to producers

and members of the aforementi oned oosianahopkeepersi ons . A s

would, therefore, still be reasonable.
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Such an online platform could be realized through CSI such @sse Promotioris a s
this involves inkind donationsaimed at raising awarenedsere, businesses concerned
with dat processing and internet technology cdagdvon for the project amaffer their
professional skills and services to create and maintain such a platform. Furthermore, all
businesses can raise awareness regarding this project and win over other shofikeepers
also support their undekimgs. This supportcan beprovided for instanceby establig-

i ng 60Cause Rel ahedahationat derain percgntage afrthetir product
sales towards the common project. Another option would be to simply deowe
moneyas6 Cor por ate Phil anthropyo.

The businessesontributing to this common project would reap some benefits, such as
positive media coverage regarding thject andtheir respectivecontributions. Then

the firms setting up the onlif@atform ould post their credits or use this as an adve

tisement for their work. This, in turn, might lead to further busif@asthem

The organization of a common fair could also be realized through CSI conducted
by businesses from both sidésn t he C€omameniotfy 6Vol unyt eeri ngo
priot and Tukish Cypriot shopkeepers and employees could volunteer their time and
form an organization board or committee. They could then be in charge of the arganiz
tion of such a fair and also for raising funds for itaamgst the business community,
whi c h, i n turn, can provide funderby ai sed t
6 Cause Prasenavareness degarding the fair project within the respective
community. Moreover, if applicable, businesses could justtdos@me funding in the
frame of 6 Co r p oTha biggestPiritentiva fort ther boigingsées to get
proactively involved in such a project should be the prospect of the fair attracting a lot
of people, and thereby potential customers, to the towteicdinis promises more sales
and theeby more profit for the businessds.addition businesses would have a chance
to present thmselves at such a faiFurthermoreall businesses involved in organizing

and conducting the fair could profit from poséimediacoverage.

Regarding the restoration of damaged and neglected buildings, there are also
some proetive measures that could be taken by businesses in the frame ofBgSR.
| aunchi ng ad @au svethe Reeessarynfgnder at least parts @hose,can
be obtained. Al so, after 6Cause Promotionbo,

area might support this project through o0Co
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money or making ikkind contributions such as material or technical kiaww. Also, if
business employees or partners of the involved SMEs are talented as far as handcraft
regarding reparations is concerned, they could volunteer their time, workforce and
knowl edge in the frame of O6Communvoltny Vol unt €
tarily support some local community organization but their own conjoint project.

As a consequence of the restoration of damaged buildings, the appearance of the city
center would become mom@ppealingand thereby attract more people to the Old
Town. Therefore, there would be more potential customers, be it Greek Cypriots, Tu
kish Cypriots or tourists. In turn, the potential profit for the SMEs located in the town
center would increase.

By supporting such a project, there could be the advantagesitfvpanedia coverage

and for the businesses makingkind contributions or offering financial aid the pbss

bility arises to dvertise for their own company on the respective construction sites.

The final measure suggested at the round table discuss®nhe printing of a
mapdspl aying the whole of Nicosiabs @ity cent
bute to the common goal of attracting more people to the city center, it does make a visit
to both sides of the center easier and convenient asdoespective other side no aep
rate map has to be obtained. Such a common
Promotiond in the frame of which the existen
ness of business owners, who can then buy advertising spaitee map. SMEs and
other businesses could also make a contribution to the financing of the map thy launc
ing 6Cause Related Marketingd or domhate mone
pyo.
Di splaying Ol d Nicosiabds Gripa&dingldOyapcoulbt and T
ultimately lead to people seeing Nicosia as a single city again. While its division was
omni present and the maps s howandl artbdete,r espect.i
would then be put substance to the unknown by givingtileets nameg hereby, the
other side might seem less threatening and more secure td@ kisjtin turn, might lead
to increased customer flow in both sides,ahdrefore offers the chance for businesses

to make greater profit due to more cumséos.
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Overall, the attainment of the common goal of attracting more customers into the
Old Town could, in theory, be realized through the elaborated conjoint projects of
Greek Cypriot and Turkish Cypriot SMEs. As both sides will profit from an increase in
custoners because thidfers the chance at greater profit, inista zeresum game and,
therefore, fulfills this criterion of the Contact Hypothegitso, cooperation would take
place between people of equal status and with similar interest, namely a glbug o
ness people whose interest is directed at generating more profit and for the respective
business to grow and flourisBuch conjoint projects would probably take some time
and therefore, the duration would go beyond single encourA@radditionalbenefit of
reaching the goal of attracting more customers would be the event that more @reek C
priots and more Turkh Cypriots are present in the towenter on an everyday basis
and thereforethey encounter each other in their daily rouiméheir roke as customers.
This could, in turn, lead to the acceptance of the respective other community and could
lead to hatiuate them to see and interagth each other in everyday lif8.While these
theoretic preassumptions seem to be rather easily implememiesimight look diffe-
ent when examining the practice. The next chapter will deal with the views of relevant

shopkeepers who would function as actors in these projects.

7.2.SMEsandPeaceBu i | di ng i n Nicosi a Asses-Practic
ment
Inordert o | earn about the relevant shopkeep

peacebuilding and their estimations regarding the option to realize the measgres su
gested at the roundble discussion in conjoint projects, questionnaires were distributed
to the shopkepers.The presupposition made by the author is thatSMEs closeto

the border crossing would probably prafibre from an increased customer fldiwan

SMEs located farther away. Consequently, the interest of businesses with the prospect
of greater suress in attaining the common goal néreased customer flow should be
higher than the interest of businesses located farther away and profiting less-from i
creased customer flow in the Old Town. Therefore, for the Greek Cypriot side as well as
for the Tukish Cypriot side, the Ledra Street/Lokmaci crossing served as tangtar

point when distributing the questionnaire

> Needless to say that all the suggestedsares could have negative consequences itieequa nons
elaboated in bapter. 5.1 are not given. Therefore, a certain sensitivity towards the possibility nf uni
tended consequences should be maintained at all times.
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In the Greek Cypriot side, 75 questionnaires were handed out to the businesses along
Ledra Street which is the main pedestrian shoppiregtheading straight througthe

Old Town center up to the crossing point.

The same amount of questionnaires was distributed in the Turkish CyprioAsitteere

is not a straight pedestrian shopping street, the questionnaire was giveralbuinus-

nesses located ithe pedestrian shopping streets between the crossing point anet the S
limiye mosque/Selimiye square. Therefore, the areal of distribution was limiteg-by K
renia Ave in the West, by Idadi Street in the North, by Kitlipharez®trthe Easand

by Emru Avenue/t he OlGordeetnforgoithe erdguagenbarieh e Sou't |
as a lot of people in the Turkish Cypriot side do not speak English very wellyése g
tionnaires were, prior talistribution, translated into the Turkish languagéeTones
distributed in the Greek Cypriot side were composed in English, for most Gyeek C

priots speak English very well.

The questionnaire asked to voluntarily state the name of the respective business
and then give information regarding the kind of bass Here distinctions between
6retail 6, 0ser vi cThed the pecon éompldtireg rth@ quastiannaira d e .
was asked to state the location of the business in relation to the Ledra St./Lokmaci
crossing.

In the subsequent part, there are quest@n€SR in general concerning whether the
business owner or manager is familiar with the coneeg if they agre&ith the def

nition provided by the European UniSnFurthermore they are asked, whetttegir
respective business doesplement CSRstrateges.

Then the questionnairdemandedvhether or not the shopkeepers agreed that the u
solved caoflict is a social concern and whether or not peagdding does qualify as a
social concern in their eye$he next questions are directed at pdagiéding in the
context of CSR. First, the shopkeeper is asked to state his opinion if he thinks peace
building can be addressed by CSR and then he is asked to state if his business would
actively supported peadnruilding in the frame of CSR.

The following questionsaimed at the study regarding the opening of the Ledra

St./Lokmaci crossing and the shopkeepersapposedo state whether they agree with

1% As the European Union had statddhttit is important to them that SMEs also implement CSR, the

concept should be known within all SMEs located within the EU. While the Turkish Cypriot side is not

of ficially a member of the European UnitorgafCyii n view of

prus (excluding the British Sovereign Base Area) is 6
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the findings and did experience an increase in customers and observe a revitalization of
the Old Town. Furthermoré& was inquiredf their business has benefittdm the bo-

der opening.

Afterwards, questions regarding the round table and the suggested measures to attract
more ctomers to the center follawd Here the shopkeepers should agree or disagree
with each neasure suggestedccording to its likeliness to successfully attract austo

ers.

Then, the shopkeepers were asked to state if they thought any of the projects could be
realizedwithin the frame of CSR and if they thought their respective business could
cortribute to this realization by launching CSI.

The final question agiddwas for which reason the respective business would contribute

to the common causé.

7.3Evaluation

The overallreturn rateof fully completed questionnairegas81 out o 150 ds-
tributed. This means, 54% of the questionnaires were returd2cut of 75were e-
turnedin the Greek Cypriot side and 49 out of 75 questionnaires in the Turkish Cypriot
side. Therefore, the return rate compris#&.6/% for the Greek Cypriot shopkeepers
and65.33% for the Turkish Cypriot Shopkeepeespectively

The participation in the survey is composed as follows:

m Greek Cypriot

M Turkish
Cypriot

Figurel: Ethnic composition of&turned surveyqin percent)

Thus, out of the 81 returned questionnaires, 39.51% amseered by Greek Cypriot
shopkepers and 60.49% were answetsg Turkish Cypriot shopkeepers [Cf. Fig.1].
Throughout the evaluation it should be kept in mind that the participation of Turkish
Cypriot shopkeepers was 1.5 times as high as the participatidbreek Cypriot
shopkeepers.

" An English version of the questionnaire can be fourttiénappendixf this thesis.
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According to the definition provided in this pagef. Chpt.3) stating that SMEs
can be subdivided into mictausinesses which are businesses employing fewer than ten
employees, small businesses which employ more thabuefess than 50 employees
and mediurrsized businesses which, in turn, employ more than 50 but less than 250
employees, 62 out of the 81 questionnaires were filled in by micro businesses, 16 by
small businesses and only three bgdmam-sized businesses.h&refore, comprising
76.54%, micro businesses account for ttivee quarters of answers. Small businesses
make up for almost one quarter by posing 19.75% of the returned answers while only

3.7% of the answers are prded by mediunrsized businesses [Cf.g=i2].

20 - 4 B Turkish Cypriot

3 m Greek Cypriot
(4

Figure2: Kinds of businesses that pactpated in the survey and thethnic compositionof answers

Out of the micrebusinesses, wth make up the majority of answers, 53.23%
claimed to be located in the immediateinity of the boder crossing, 27.42% stated to
be located at a sdium distance while 19.35% said to be not near the border crossing.
Out of the small businesses, 43.75% stated to be located right by the border crossing,
while 18.75% saw themselves toditemedium distance and 37.5% claimed to be farther
away from the border crossing. The medisized businesses which did participate
were located at medium distance to the border crossing.
Therefore, participation was highest amongst micro businessésdanahe immediate
vicinity of the border crossing, followed by small businesses who also declared to be
located close to the crossing poifitis is not surprisingasit had beerassumed that
businesses closer to the border crossing would profit mone &n increased customer
flow than those located farther away and, therefore, should have a higher intetest in

tracting even more customers than businesses farther off.
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Regarding the question, if the respective business was familiar with the concept
of CSR, 28.4% stated, they were not familiar with the concept, while 71.6% said, they
were. Interestigly, 89.8% of all Turkish Cypriot business€BCBs) who participated
claimed, they were familiar with the concept, while only 43.8% of all Greek Cypriot
bushesse4GCBs)who did provide answers said they weaenfliar with the concept of
CSR|[Cf. Fig.3]. Thus, over half oflte Greek Cypriot businesses dot know CSR.
This is startling as the Greek Cypriot part of Cyprus does officiallynigefo the Eup-
peanUnion after joiningin 2004. Therefore, businesses in the Greek Cypriot side were
expected to be relatively familiar with the concept of CSR which is constitutional within
Europe and which the EU wants to spread amongst SM&s t hey rmmgard A i ]
CSRO s | applicati on -lbusinesSddE.5of dentral Impadtanceggi mi cr o
en that they are the greatest contsibutors
sion of the ECGreen Papei7). Due to this statement, one would expect SMEs within
Europeto be nformed about the concept of CSR. The same would not be expected of
Turkish Cypriot business, as their part of Cyprus does technicdiiyt not practically,
belongto the EU A possible gplanation could be that the Turkish Cypriot population
as well as Turkey, which exerts influence on the Turkish Cypriot side of Syprant
to join the EU angdfor this reasonarewell-informed and up to date as far as all-EU

related issues go.
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Figure3: Familiarity with the concept 8CSRand ethnic composition of the answers)

Upon discussing the European Uniends defi
GCBsagreed with this definition. In the same way, nearly &B§ claimedto agree
with the definition with the exception of 2% whaddnot $ate reasons why they dis
greed [Cf. Fig.4].
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Concerningthe question, whether the respeetibusiness implemented any
CSRstrategie¥, 40.7% (25.93% of the TCBs and 14.81%tloe GCBs) claimed to
implement CSR regarding their internal structures, 18.5% (14.81% of TCBs and 3.7%
of GCBs) stated to impinent CSRregarding the environment and 16% (7.41% of all
TCBs and 8.64% of all GCBs) said to implement CSR regarding socie¢etsil3.6%
(10.2% of all TCBs and 18.8% of all GCBs) claimed to not have the necessary r
sources for the implementation of CSR and 9.9% (8.2% of all TCBs and 12.5% of all
GCBs) stated to be too small of size for implementing CSR. Funtire, 4.9% (3.7%
of all TCBs and 3.1% of all GCBs) replied, they did not regard CSR assaegeand
3.7% (2% of all TCBs and 6.3% of all GCBs) do not implement CSR for other reasons.
The same amount, 3.7% of all businesstsm to implement CSR regarding theg-r
spective stakeholders, however, this answer was only given by TCBs, namely by 6.1%
of them. Finally, 1.2% of businesses responded that they implemented CSR in other
areas which were not spéed in the questionnaire. However, this 1.2% is made up of
GCBs only, mmely 3.1% of allGCBs asked [CfFig.5].
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Figure5: Implementation of CSRtrategies(and ethnic composition of the respective answer)

® Here multiple answers were possible, thus, the samedsasscould have indicated to implement CSR
in several areas or, just the same, one business could have indicated to not implement CSR for several
reasons.
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Regardinghe question, whether they thought the unsolved conflict to be a social
concern inCyprus, 77.8% (77.6% of all TCBs and 78.1% of all GCBsughtthe wn-
solved conflict to be a social concern, while 22.2% (22.4% of all TCBs and 21.9% of all
GCBs) did not agree with the thrgearter majority. A similar picture reveals regarding
the quesbn, whether peaebuilding does qualify as a social concern in Cyprus. Here,
72.8% (77.6% of all TCBs and 65.6% of all GCBs) do consider peaitding to be a
social concern, 27.2% (22.4% of all TCBs and 34.4% of all GCBSs) think diffef€&ftly
Fig. 6]
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Figure6: Businesses regarding the unsolved conflict as a social congeft) and businesses regarding peabeilding as
a social concern (rightind the respective ethnic composition of the answers.

As in both casethe mgority of businesses does perceive the unsolved conflict
as well as peaehkuilding to be a social concern, and social concerns are isdues a
dressed by businesses on a voluntary basis in the frame of CSR, the next question posed
asks the businesses, whettte@y think the issue of peabeilding can be addressed by
CSR.
Here 39.5% of all businesses (46.9% of all TCBs and 28.1% of all GCBs) think that
businesses can contribute to pebaédding by implementing CSR. 29.6% (22.4% TCBs
and 40.6%) do think that is possible for the issue of pedwnglding to be addressed by
CSR, but they do not know how this can be done. 22.2%%20f4TCBs and 25% of
GCBs) consider peadauilding to be a political issue, not an economic one ancekther
fore think, it is not posbie or necessary for businesses to deal with the issue of-peace
building. Finally, 8.6% (10.2% of TCBs and 6.3% of GCBs) do not see, in how far
peacebuilding could be addressed by CER. Fig.7].

43



EENNWWA
OU1I0UTIOUIOU1IO

m Turkish Cypriot

m Greek Cypriot

Figure7: Can peacéuilding be addressed by CSREthnic composition of answers)

As altogether 69% of businesses do think, pdagkling can be addressed by
CSR (and even though 29.6% do not know how), the next question posed was, whether
the respective birsess would actively suppopeacebuilding in the frame of CSR
71.6% of all businesses (79.686TCBs and 59.4% of GCBs) satidey would actively
support peacbéuilding in the frame of CSR if they knew how it could be dd®2E%
(20.4% of TCBs and 21.9% of GCBSs) stated, they @qalrticipate in a conjoint effort
with other businesses if those participated in pdateling as well. However, 16%
(14.3% of TCBs and 18.8% of GCBSs) find pe#deglding to be a political issue and,
therefore, not of their concern while 12.3% (12.2%T&Bs and 12.5% of GCBS)
claimed to lack the necessary resources such as time, personnel or finances to contribute
to peacebuilding. 2.5% of businesses (2% of TCBs and 3.1% of GCBs) said they would
rather focus on other CSiRlevant issues instead of dealiwith peacebuilding while
1.2% of all businesses claimed to already have supported or currently are supporting
peacebuilding in the frame of CSR. T$1.2%is made up entirely of TCBs, namely 2%
of all TCBs askedUnfortunately they did not specifyiow exactly this was or is done.
Consequently, the majority of GCBs as well as the majority of TCBs show a general
readiness to actively support pedeelding in the frame of CSR and would probably do
so, if they knew how this could be undertakeimfortundely, it cannot be said if this
numberwould further increase, if a conjoint effort together with other businesses would
be startedor if the conjoint effort is a preondition for some of the businesses who
stated they would support pedwmeilding if theyknew how they could achieve tHiSf.
Fig. 8]

% Here again, multiple answers were possible, thus one business could have said it lacks the resource
and at the same time be in the opinion that péadeding is not an economic issue but a politicah-co
cern.
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Figure8: Willingness of businesses to actively support pednglding in the frame of CSEEthnic composition of a-
swers)

Regarding the border opening and its being benefic@ryhie local businesses,
as Jacdson et al. had found in their study, 69.1% of all businesses agreed with the
statement, that the town center became revitalized after the opening of the crossing
point. Furthermore, 66.7% of all businesses (71.4% of TCHS8M% of GCBs) e+
clared to havegenerallybenefied from the border opening in terms of increasest cu
tomer flow and increased revente.accordance with this, 65.4% of businesses (71.4%
of TCBs and 5.3% of GCBs) explicitly statethat their busiesshad more customers
after the opening of the Ledra St./Lokmaci cros$®ig Fig.9].
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Figure9: Did the respective busineggenerallybenefit from the opening of the crossing poinEthnic composition of
answers)

As abouttwo thirds of the busesses claimed to have bengditfrom the border
opening, the further attraction of even more customers to the Old Town shouldbe wit
in their interest. Therefore, the questionnaire asked, whether busiagssed or dis-
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